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BROADPEAK’S MISSION

We empower video
service providers so that
they can stream the
content people love with
a compelling experience.



MORE THAN 15 YEARS OF INNOVATION AND CONQUEST
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Broadpeak - Who are we?

150 customers in 50 countries
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Solutions portfolio

Advanced Video CDN
Stream live & on-demand video

I

Video delivery analytics
> Gain visibility & maximize
user experience
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Multicast ABR (nanoCDN™) ]
Stream live ABR at scale with broadcas
quality
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Business models

#1 . INVENTORY SHARE
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#2 . REVENUE SHARE

Market example :
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Ad break

6 min

Sold by Broadcaster

!

Rev for Broadcaster

8 min

>

Local ad spots

2 min

Sold by Distributor

!

Rev for Distributor

Sold by Broadcaster with 1st party data from distributor
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X% for
Broadcaster
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(100-x) % for
Distributor
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Indirect monetization model
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Content Provider Ad Server 1 Distributor
4 ) . 4 )
 Content (TV & Radio) 5 « Large audiences
* Inventory | j&_. ﬁ  First party data
« Sales House ” broadpeak.io | * QOE (on-net delivery)
« Ad Stack « Content Aggregation
\_ W ~ \_ W
Advanced
Monetization
Platform
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A win-win example

Distributor -
Broadcaster
T F l +  Audience (13 M subs) (Operator)

« 1st party data
- Single pairing
- Audience reach

350 people
F N\ T 1st Party O
LMJ m Sales House Data )
* Content
FRESWHES IV - Spot level signaling ScAl

A COMCAST COMPAN

Inventory sale
Sales House
Spot level ad decisioning
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Typical use cases

Monetization with pre, mid and post rolls (linear ads)
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Ad replacement

Ad Break Only replace the ads which are not
| relevant or sold for the Digital Audience
Digital ~ Digital ads
’ ] , Only replace sold inventory and go
back to live within the ad break
Linear Linear ads o
| I 1 Replace all ads within ad break
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New monetization scope

Interactive

Interactive INE e
MEEIEE S non-linear ads

Linear  Non-linear

Linear ads Non linear ads

Pre, mid,post rolls

Non
Interactive
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Click2 UX

Watch

Send message to Mathias OTHER

Laom moxe
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New use case: Pause TV ad

- New ad inventory = new revenue stream

Part of the - Any workflow, any layout, any format (still or video)
same solution | * No need for content preparation (overlay)

- Enhanced CPM and targeting with contextual metadata

Content playing Content paused

Pause
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